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Focused on complex SharePoint solutions, Envision IT Is

t he -tfiogbpo partner for Microsoft
Integrated public web sites, Intranets, Extranets, and web
applications that leverage your existing systems anywhere
over the Internet.
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AWARDS

GOLD CERTIFIED Winner

Partner

Microsoft .MPAQ) )

FRT




. IJl Zifion Agenda

A Welcome and Introduction

A

A Social Computing In SharePoint 2010

A Conclusions and Next Steps




One Example: Facebook
gion IT

SEE MOore.

Members (in millions)

213

Outside
of College

1 China 1,333,140,000
2 India 1,169,340,000
3 E=  United States 307,465,000
Facebook 300,00,0000
4 W |ndonesia 229,965,000

5 & Brazi 191,898,00

B Total Members @ Active Daily Members

Average of 130 friends per user

More than 6 billion minutes are spent on Facebook each day

More than 40 million users update their statuses at least once each day
10 million users become fans of Pages each day



Y Office Talk

i SEe more.

63%0f office workers access
social networking sites at least

once a day.

51%spend 1 hour per week or
more on social networking sites
when at work.
46%0have discussed work
related issues on social
networking sites ' ’

Source: Clearswift as reported in NewScientist 7
April 2007.




SEE MOore.

Read Only or Post to Wikipedia
and/or YouTube?

oS

18%

N Don't use

W Post

¥ Read or watch only

Preferred Consumer Social
Network?

7%
N Don't use
‘ B Facebook
B Linkedin
B Twitter

ionr Registration Stats

Use Blogs, Wikis or Videos
Inside Corporate Site?

41%' l

When Will You Implement SP
2010?

HNo

HYes

H Don't Know
M Later than 12 months

M Within 12 months

m Within & months

Which Version of SharePoint?

2%

11%

B Don't currently use
SharePoint

H Don't know

B Microsoft Office
SharePoint Server



Professional Use of Social Media

| Bion IT

{ Seg more.

Percent of Respondents

0% 10% 20% 30% 40% 50% 60%
Marketing |/2222001 SRR 57%
Internal collaboration and learning _ N 39%
Customer service and support __—0/_0
Sales | —Z5%
Human Resources _ - 21%
Strategy _ - 16%
Product Development _l

Other _ %

Source: AUgust 2009 urvey by Nzinga and Babson Execuive




The Real Reason to Adopt Social Computing:

-

-\

It'4 teesvaytphople gwtahyngs

dooeniretodbyis networélea y 0 §

economy

make It go away

N

p e

Y@l gan greore it, bug thad woe't |

/

O



Jor Agenda

A Welcome and Introduction
A Social Computing Overview

A

A Conclusions and Next Steps




arePol ntds Soci1 al

gion IT

| Kits

Blogs

& Wikis (4008%)
My

Sites ~ (2007)




